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How important is this generation?

RISE OF THE 
MILLENNIALS



types of content posts. This is because 
visual content drives engagement. 
Building trust through your content is 
imperative for future success on social 
media. Test what type of post works best 
with your audience.  

3. Build strong relationships 
that will benefit you over the 
long term  
Ta ke  t he  t ime  to  cons i s tent l y 
communicate with your ex ist ing 
community. This will increase your 
engagement rate on posts. If your fans 
are taking the time to engage with you, 
then make the time to engage with them.   

4. Your page, content and 
ideas must be relatable  
The response you want to generate in 
your content consumers is “Yes, I know 
exactly what they are talking about!” or 
“Yes, I can relate to this”. Humour around 
your product or service often works well. 
You need to have a clear understanding 

of whom your fans and followers are to 
generate relatable content. 

5. Ask questions that people 
just can’t help answering  
People want to be heard. Asking an 
open-ended question to your fans and 
followers or a question that requires their 
opinion works well. Social media users 
have a desire to be heard and will jump 
at most opportunities to fulfil this need. 
These questions can be based on your 
industry or business. Use it as a tool to 
get the conversation started around your 
brand.  

Never before has it been this easy to 
reach millions of individuals with your 
products or services and brand message. 
How well you portray and present your 

content around your brand is directly 
proportional to how many online users 
will consume this content. Remember 
to use your analytical tools to track your 
progress. Determine what content works 
best for your community and build on it. 

The answer for the millennials is not, 
“Trust us, go to sleep and let us manage 
your money.” 

Anyone who wants to succeed with 
this generation will have to incorporate 
a social financial advice engine and active 
social media marketing campaign, which 
allows participants to share investment 
advice with each other.  

Millennials are the future and will 
def ine the future of many f inancial 
services companies. Staying relevant is a 
key competitive feature in this market. ■ 

“Many baby boomers will find it hard to comprehend 
that millennials are more likely to trust an automated 
online solution than a financial adviser.”  #Innovation
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Deon Gouws joined London-based 
wealth management group Credo 
in March 2012 as chief investment 
officer after a career of more than 
16 years in the institutional side 
of the investment industry, most 
recently as the CEO of RMB Asset 
Management in Johannesburg. 
Prior to that, Gouws qualified as a 
Chartered Accountant and lectured 
in accountancy and finance at post-
graduate level. 
He also has an M Phil (Finance) 
from the University of Cambridge 
and is a CFA charter holder.   

An elder speaks: I wish you a long 
life but…  

@DeonGouws_Credo

Few people could blame the 
millennial generation if they 
take a rather dim view of global 
economics and the state of 

financial markets at present given inter 
alia how difficult jobs are to come by for 
anyone trying to start a career. In Europe, 
for example, youth unemployment 
exceeds 25%; in Spain and Greece the 
number is rapidly approaching 60%.  

This helps to explain a recent finding 
by Eurofound, which showed that the 
number of continental Europeans aged 
18-29 still living with their parents rose 
to 48% in 2011.

If you cannot even find a job, you clearly 
will have no money to invest or start a 
pension plan.  But let’s say that you’ve been 
the lucky beneficiary of a windfall… what 
to do with the money?  Can anyone blame 
you if you refuse to invest your little nest egg 
into the stock market?

If you’re the typical 25-year-old millennial 
today, you were just about to start your 
teenager years when the dot-com bubble 
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“Unless you’re a pop star or a world-class sportsperson 
(or run your own political party), jobs are impossible 
to come by these day.” #MillennialChallenge

WHOSE MONEY IS IT ANYWAY?

N
ick &

 B
arry {000062}

When managing investments, we never lose sight of the fact that it is your money we’re looking after, and we do 
so with fastidious attention to detail. We even invest in our own funds, so that when we make decisions that affect 
your money, we’re making decisions that affect our own money too. It’s just one of the ways we ensure we align 
our long-term interests with yours. Because when you understand how hard someone’s worked for their money, 
you go to great lengths to take good care of it. For more information ask your financial adviser, call 0800 600 168,
email info@psgam.co.za or visit psgam.co.za

Asset Management

Wealth

Insure

Collective investment schemes in securities (CIS) are generally medium- to long-term investments. The value of participatory interests (units) may go down as well as up and past 
performance is not a guide to future performance. CIS are traded at ruling prices and can engage in borrowing and scrip lending. A fund of funds is a portfolio that invests in portfolios 
of collective investment schemes, which levy their own charges, which could result in a higher fee structure for these portfolios.  A feeder fund is a portfolio that, apart from assets in 
liquid form, consists solely of participatory interests in a single portfolio of a collective investment scheme. Fluctuations or movements in the exchange rates may cause the value of 
underlying international investments to go up or down. A schedule of fees and charges and maximum commissions is available on request from PSG Collective Investments Limited. 
Commission and incentives may be paid and if so, are included in the overall costs. Forward pricing is used. The portfolios may be capped at any time in order for them to be managed 
in accordance with their mandate. Different classes of participatory interest can apply to these portfolios and are subject to different fees and charges. PSG Collective Investments 
Limited is a member of the Association for Savings and Investment South Africa (ASISA) through its holdings company PSG Konsult Limited. PSG Asset Management (Pty) Ltd is an 
authorised financial services provider. FSP 29524 

136x210_PSGAM_WHOSE_000062.indd   1 05/10/2014   21:11

burst in March 2000. Seven years later 
(as you were finishing high school) it was 
the much celebrated global financial crisis. 
As a result of these events (representing 
practically all of your living memory), you 
know nobody who has actually made any 
money out of equities.  

Worse still, now that you’ve completed 
your degree (and possibly even earned a 
professional qualification), nearly every 
commentator will tell you that the stock 
market is overvalued. Why on earth would 
any millennial even contemplate buying a 
portfolio of stocks, therefore?

This scepticism is also borne out by 
the numbers. In a recent survey by US 
investment manager MFS, it was found 
that the average equity allocation of those 
millennials who were in fact lucky enough 
to have pension plans in the first place, had 
fallen from 32.7% in June 2011 to a level 
as low as 30.5% at the beginning of 2014. 
An even more disturbing statistic from the 
same study was that 46% of millennials 

said that they would never be comfortable 
investing in the stock market (up from 
40% in the same survey two-and-a-half 
years earlier).  

Elevated stock markets are not the 
only complicating factor facing millenial 
investors. For many, their first step onto 
the property ladder will be even more 
difficult, with prices in many parts of the 
world considered to be in bubble territory 
and affordibility levels at all-time lows. 

Against this background, who can 
blame any millennial for being totally risk 
averse today?  

Unfortunately, this behaviour is more 
than likely to add up to some serious 
opportunity cost in the longer term. 
With medical progress ensuring that life 
expectancy continues to increase, many 

(if not most) millennials are likely to live 
well past the age of 100, meaning that on 
average they should realistically all have 
an investment horizon of 75 years plus…
based on which they should embrace as 
much risk as possible, simply because they 
can afford to do so.  

In support of this, one really only needs 
to focus on the work of Jeremy Siegel 
and his seminal book, entitled Stocks for 
the Long Run, in terms of which equities 
comfortably outperform all other asset 
classes over time.  

Against this background, millennials 
should therefore relinquish their prejudices 
and implement a wel l-diversif ied 
investment plan focused on the longer 
term… for if they don’t, they might just be 
unlucky enough to outlive their money. ■  




